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Marketing Management
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Advertising

A 719000 9ol BHe) SR ol el
oA osfistn] 53] FaL AqruAleld o]E B A

o whel 0% sheiek, B vl Zuist A

Aol d Zus 4% Ayl

CUL101

ELEREC I

Introduction to Cultural Contents Studies

Lol zsol 4 thl WE g2 234 Y3
0wz g, pakzene] 4o, Aol 2, 4
(e}

oy HI
ool
S

¥,
23 S0 58 bl sl sl

LY

o]k,

rE &} u le
[N
o

KOR301 AEZ|HIZIO|0[sH

Understanding of Storytelling
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Cultural Policy
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Culture and Politics
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Social Change & Development
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