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B.Learning Objectives
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C. Teaching Method
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D. Course Evaluation
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Microsoft

Abedl:

Abell: Wal-Mart

IKEA, Zara

Abedl:

Abell: Apple Store

Best Buy, Aldi

Abedl:

Abedll: Airbnb, Uber
Facebook, Netflix
IRI, YouTube
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. platform business, sharing economy, subscription economy
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