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( Understanding Business )
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1) el HO0IE 2) 55, AIHARIX HE S| AE (How to form a
business)

6. JIGIIE A SAI|HES (Entrepreneurship and Starting a
Small Business)

7%, 2212 eltdd (Management and Leadership)

8&. =Y AME SN Edte =229 24 (Structuring
Organizations for Todays Challenges)

10&. 2 SI120 (Motivating Employees)
M. XTI 22 224 A g2 S X (Human Resource
Management : Finding and Keeping the best employees)

13‘F ftEA Halsl= HI2UA S#Z0M elA30 s e =<
t= (Taking risks and making profits within the dynamic business
environment)
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3. 22Y AU A Hl =LA (Doing business in global business)

4% el s D1 Algl A 22l (Demanding ethical and
socially responsible behavior)

12%&. OFAE : 200X ROE S SJ1 (Marketing : Helping buyers
buy)

.|.

15&. &0 SXI|IH O AIE ( Using effective promotion)

I

16%&. 3 H MEAE 9 0loH (Understanding accounting and
financial information)

17%. 22l (Financial management)

9zt MAH 2 QTHOlE 22l (Production operations management)
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t:031-219-1540 /
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(https://csd.ajou.ac.kr/csd/index.do, &

Al
csd@ajou.ac.kr)2 &
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